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U.S. Preventive MedicineU.S. Preventive Medicine

Healthy living could save U.S. $1 trillion

Study finds Prevention and early detection could drastically 
reduce the incidence of chronic disease, researchers say.

By Lisa Girion, Los Angeles Times Staff Writer 
October 3, 2007
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U.S. Preventive Medicine…the Holding CompanyU.S. Preventive Medicine…the Holding Company

Creating the new power brand 
in one of the largest industries in the world.
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Say Yes to Prevention…a global movement/ad campaign worldwideSay Yes to Prevention…a global movement/ad campaign worldwide
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U.S. Preventive MedicineU.S. Preventive Medicine

Business Strategy:

Component 1: The Center for Preventive Medicine

Component 2: The Prevention Plan

Component 3: Care Management & Health Plans

Component 4: Network all Markets
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U.S. Preventive MedicineU.S. Preventive Medicine

Accomplishments to date:

Built a team

Raised capital

Developed and Pilot Tested the business/operations model

Acquired Disease Management Company to consolidate DM space

Created all components for the business launch
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Launch Ad – New York Times & Washington PostLaunch Ad – New York Times & Washington Post
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Component 1: The Center for Preventive MedicineComponent 1: The Center for Preventive Medicine

5 Star Customer Experience

• Comprehensive Preventive Packages 

• Consultations & Health Coaching

• Same Day Results

• Personal Concierge

• Private rooms & lounge

Advanced Technology

State-of-the-Art Facilities

Personalized
Results
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USF Health Local Market AdUSF Health Local Market Ad

• TCPM-North Texas

• 350 hospitals, 
health systems and 
physician groups 
have expressed 
interest
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Component 2: The Prevention PlanComponent 2: The Prevention Plan

Think of it as a ‘Carve Out’
for preventive services like a vision or 
dental plan

250 companies in pipeline for 2008
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Component 2: The Prevention PlanComponent 2: The Prevention Plan

Web enabled Toolkit for prevention

Secure log in

24 x 7 Access
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Component 2: The Prevention PlanComponent 2: The Prevention Plan

Health Risk Assessment

Screening & Prevention Schedule

Referral Network

Coaching
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Component 2: The Prevention PlanComponent 2: The Prevention Plan

Medical Records

Content

Prevention Directions

Clinical Case Management
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Component 2: The Prevention Plan (sample of demand)Component 2: The Prevention Plan (sample of demand)
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Component 3: U.S. Care ManagementComponent 3: U.S. Care Management
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Component 3: U.S. Care ManagementComponent 3: U.S. Care Management
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Component 3: U.S. Care ManagementComponent 3: U.S. Care Management

•More than 90 million Americans live with chronic illnesses.

•Chronic diseases account for 70% of all deaths in the United 
States.

•The medical care costs of people with chronic diseases 
account for more than 75% of the nation’s $2.2 trillion 
medical care costs.

•Chronic diseases account for one-third of the years of 
potential life lost before age 65.
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Component 3: U.S. Care ManagementComponent 3: U.S. Care Management

Sample of the Types of Proposals Coming Out:
Range of $1.5-$3.0+ M/year

The State of Oregon
Department of Human Services

Division of Medical Assistance Programs
Issues the Following

Request for Proposals
For

Integrated Care Management
RFP #2550

Date of Issuance: October 1, 2007
Proposals Due by: 2:00 P.M. Local Time, November 29, 2007 at the issuing office.

Postmarks and faxes will not be considered.
Proposal Public Opening:November 29, 2007, 2:00 P.M. Local Time, at issuing office in Room 469

Issuing Office: Contracts and Procurement
John Dotson, Procurement and Contracts Specialist

500 Summer Street NE, 4th Floor, E03
Salem, Oregon  97301-1080

Phone: (503) 945-5822
Fax: (503) 373-7365
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Component 3: U.S. Care ManagementComponent 3: U.S. Care Management

PURPOSE OF REQUEST FOR 
PROPOSALS 

1. This integrated program objective is to improve 
client health, transition clients effectively 

through a continuum of services and reduce or 
maintain current per client health care medical 

costs.
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Component 3: U.S. Care ManagementComponent 3: U.S. Care Management

•Government Contracts (5 in ’07 – 7 in ‘08)

•Employer Contracts 

•Asthma
•Diabetes
•Chronic Heart Failure
•Chronic Obstructive Pulmonary Disease
•HIV
•High Risk OB/Prenatal
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Component 3: Integrated Health Care PlansComponent 3: Integrated Health Care Plans

Integrated Health Plans
•Prevention Plan on the front end…U.S. Care Management on the back 
end yields a point to point care model that can produce improved 
outcomes, productivity and reduced medical expenditures = higher 
margin business

•$2.2 Trillion in health care costs/opportunity

•Selected opportunities to enter markets with health system partners

•8 Senior Executives have extensive, successful experience

•Experience in 20+ market openings, start up through public company

•Unlimited opportunities across the U.S.
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Component 3: Integrated Health Care PlansComponent 3: Integrated Health Care Plans

http://www.latimes.com/business/la-fi-hmo19oct19,1,6193653.story?ctrack=1&cset=true 
From the Los Angeles Times

HEALTHCARE
HMOs not meeting national standards in 

basic areas, report says

Many Californians in the plans are not getting adequate screening to detect 
diseases such as cancer, state report says.

By Lisa Girion 
Los Angeles Times Staff Writer 

October 19, 2007
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Creating the new power brand in one of the largest industries in the world.

Component 4: Network all marketsComponent 4: Network all markets
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U.S. Preventive MedicineU.S. Preventive Medicine

Healthy living could save U.S. $1 trillion

Study finds Prevention and early detection could drastically 
reduce the incidence of chronic disease, researchers say.

By Lisa Girion, Los Angeles Times Staff Writer 
October 3, 2007
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U.S. Preventive MedicineU.S. Preventive Medicine
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U.S. Preventive Medicine…the Holding CompanyU.S. Preventive Medicine…the Holding Company
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